CHATBOT
SWIPE FILE



https://dazzadigitalmarketing.com/

@ Al Chatbot Master

Chatbot Swipe File:

Friendly & Persuasive Message Examples

Steal these ready-to-use chatbot lines to engage visitors, guide
conversations, and boost conversions—without sounding robotic.

Greeting Messages (First Impressions Matter)

The first message sets the tone. Keep it casual, friendly, and focused on helping. A
warm greeting makes people feel comfortable and more likely to respond.

Friendly & Welcoming

® “Hey there! I'm [Bot Name], your friendly assistant.
Looking for something specific or just browsing?”

® “Hi! Great to have you here! Need help finding something
or have a quick question?”

® “Welcome! I'm here to guide you, answer questions, or
just chat. What can I help with today?”

® “Hello and welcome to our little corner of the internet!
I’'m [Bot Name], here to make your visit easier.”

Pro Tip: Give your bot a name that feels personal and reflects your brand
vibe—like “BizHelper” or “The Chat Coach.”
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Guiding Questions (To Direct the Conversation)

After the greeting, help visitors know what to do next. This reduces confusion and
boosts engagement. Offer clear, simple choices.

Simple Choice Questions

® “What brings you here today?

Learn about our services

See pricing

Chat with support”
® “Just curious.. what are you most interested in?”
® “lLet me help you faster! Pick one:

I'm researching

I need help

I'm ready to start now!”

Soft Qualifiers

These gentle questions help your chatbot give better answers or direct users to
the right offer.

® “Mind if I ask a quick question to get you the best
info?”

® “let’s tailor this for you. What kind of business are
you running?”

® “To help you better, can I ask—are you a solo
entrepreneur or part of a team?”

Pro Tip: Keep questions short and easy to answer. Don’t ask too much at once—it
feels like homework.

Call-to-Actions (Lead or Sale Nudges)

You don’t have to hard-sell. Just guide people to the next step with clear,
benefit-focused messages.
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Lead Generation

® “Want our free ‘... Checklist’? Just drop your email,
and I"11 send it your way.”

® “I’ve got a free resource to help you get started—want

me to send it over?”

® “Can I share our free guide on ... Fadé

Sales & Conversions

® “Want to see how this works for your business? Tap below
for a free test drive”

® “Think this could help your business? Let’s book a quick
demo—no pressure!”

Pro Tip: Always make your CTA about them—not you. Highlight benefits, not just
features.

Objection Handlers (Reassure & Re-engage)

Some visitors will hesitate. That’s normal! Use your bot to ease their concerns or
give them space—without losing the conversation.

® “Not sure if this is right for you? Totally okay! Want
to explore more before deciding?”

® “No rush. I’'1ll be here if you need help or want to chat
later.”

® “It’s normal to have questions. Want to see some
examples of how others are using this?”

® “Would a quick walkthrough help? I can show you what to
expect step-by-step.”

Pro Tip: Don’t argue or pressure—just stay helpful. Your bot’s job is to build trust.
Closing Messages (Wrap It Up Nicely)

When the chat’s coming to an end, always leave things on a helpful note. Offer a
follow-up or encourage them to come back.
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With Gratitude

“Thanks for chatting with me! I'm always here if you
need anything else.”

“Appreciate your time today. If you ever get stuck, Jjust
come back and type ‘help.’

“It was great helping you out! Have an awesome day
ahead.”

With a Final Nudge

“Before you go, would you like me to email you a summary
of the ... offer?”

“Still thinking it over? No problem—I’11 send a quick
follow-up tomorrow in case you need more info.”

Pro Tip: Even at the end, always offer a gentle next step. It keeps the door open.

Use These Lines Inside These Chatbot Flows

Here’s where these messages work best:

Message Type Use In Flow
Greeting First message (welcome flow)
Guiding Questions Right after greeting or based on button clicks
CTAs After value or benefit is shared
Objection Handlers When users pause, hesitate, or ask "Why?"
Closings End of flow or after user gets what they need
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Recommended Resources

— DAZZA

U DIGITAL MARKETING

‘l'ools

Time Saving, Income Generating Al-Powered Master Tools - Custom-developed
to target a very specific task that produces a highly effective outcome.

It eliminates all the guesswork and bad results so that you can achieve your goals
with Al much faster. And don’t worry — you definitely don’t need to be some tech
geek or computer whizz to take advantage of these powerful Al tools —in fact,
they have been created to be as easy to use as texting a friend.

No Huge Investment — All Al Master Tools are Pocket Budget Friendly.

https://dazzadigitalmarketing.com/aitools

BRI

“a CODEe
LAB MASTER

Al Code Lab Master is a powerful platform that enables you to turn your ideas
into real software. Just describe what you want to build, and Al Code Lab Master
generates the full code — structured, clean, and ready to use. You can build Web
Apps, SaaS tools, Games, WordPress Plugins, Chrome Extensions, Scripts, Bots,
Automation tools, Frontend Uls. Simply, if you can describe it Al Code Master can
build it. No coding required and no learning curve.

https://aicodelabmaster.com
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NDE HUSTLE

—MONEY MAKERS™

Side Hustle Money Makers is the leading digital magazine and online source for
money making ideas, information and resources for side hustling.

Each issue is crammed full of the latest and best side hustle ideas, opportunities
and money making gigs that you can run alongside your work and family
commitments.

Plus includes a private subscriber membership site where you get access to an
ever-growing resource of tutorials, videos, blueprints, tools, software, plugins,
swipe files and so much more.

https://www.sidehustlemoneymakers.com

DAZZA

DIGITAL MARKETING
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